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Planning Process:
Internal & External

e Internal : OH&S “Working In
Extreme Heat” policy of 2003
replaced by comprehensively
revised and updated “Exposure to
Environmental Extremes” policy

o External : Development of
Council’s Heatwave Plan.

DOCUMENTS DEVELOPED
SEPARATELY & CONCURRENTLY



Emergency Management

e Heatwave Plan seen as extension
of Council’s Emergency Planning
Infrastructure

» Best fit: extension of Councils
recovery activities, while also
relating to the effects of climate
change on the ongoing activities of
individual departments.



Priorities in development of Heatwave Plan:

a) ldentify those groups most at risk within
Kingston

b) Develop a strategy to create public
awareness and to spread the message
far and wide:

Heatwaves are deadly, especially to
vulnerable groups

The need to act fast; the first day is
the deadliest



GETTING THE MESSAGE
ACROSS:

* Public awareness campaign,
partnering with Leader Newspaper
to run competitions and The Good
Guys to sponsor prizes resulting In
4 week publicity campaign before
Christmas

 Utilising internal newsletters &
publications (Kingston, Your City)



























GETTING THE MESSAGE
ACROSS

* Posters in public areas; libraries,
Customer service desks, etc.

 E-malls to aged care faclilities and
private care organisations

e Post cards for parents with small
children in Maternal & Child Health
& Immunisation clinics, etc.












GETTING THE MESSAGE
ACROSS

* Fridge magnet with thermometer
distributed to all recipients of aged
& disability care services In
Kingston.

e EXisting infrastructure used to
distribute magnets and heatwave
message: Delivered Meals, HACC-
services, AccessCare Southern,
Community Engagement.






PROTECTING THE MOST
VULNERABLE GROUPS

e 150 Residents in Council’s aged care
facilities
* Residents in caravan park in Chelsea












Measure of Success

« Kingston has been successful in using
Its existing infrastructure, service
provision programs and personnel to
disseminate the heatwave message
across a broad spectrum of activities at
a relatively low cost.

 Having imbedded heatwave strategies
In @ number of service areas, a solid
foundation has been laid to deal with
extreme weather events in the future



Thank you



